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1. IntroducƟon 

The Brandywine Growth District is a 158-acre area of mostly industrial land on the city’s northeast 
side. The RevitalizaƟon Plan aims to transform this underuƟlized corridor into a vibrant, 
connected, and future-focused district centered on industrial revitalizaƟon, economic 
opportunity, innovaƟon, and sustainability. 

As part of the public engagement process, the consultant team created and conducted an online 
public survey to gather insights, ideas, desires and concerns from those who live in, work in, or 
care about the future of this vital part of Binghamton. The survey gave community members the 
opportunity to share their lived experiences, idenƟfy local prioriƟes, and shape the direcƟon of 
future investments. QuesƟons covered a range of topics, from current percepƟons of the area to 
ideas for improvement and desired future land uses. Demographic informaƟon was also collected 
on an opƟonal basis to help ensure that a broad and diverse range of perspecƟves was heard. 

This summary report highlights the key findings from the survey and will directly inform 
recommendaƟons and design strategies put forward in the BGD RevitalizaƟon Plan. Public input 
remains central to this process and this survey reflects the voices that are helping reimagine the 
Brandywine Growth District as a more inclusive, accessible, and economically resilient place for 
all. 

2. Survey Methodology 

An online public survey was developed to gather input from individuals who live in, work in, or 
have a connecƟon to the district. The survey was designed by the consultant team with input 
from Broome County and City of Binghamton staff. The goal of the survey was to capture 
community perspecƟves, values, and aspiraƟons to help guide the BGD RevitalizaƟon Plan. 

a. Survey DistribuƟon 

The survey was promoted with a targeted postcard distribuƟon campaign by Broome 
County. Postcards were mailed to property owners within and surrounding the BOA and 
shared with several organizaƟons and businesses for distribuƟon to their members and 
patrons. These included: PAL Family Resource Center, Broome County Council of Churches, 
Faith in AcƟon Volunteers, CHOW, NOMA Center, Mirabito Stadium, Greater Good 
Grocery, and Broome County Library. The survey was also promoted through county and 
city social media channels, and through local news media coverage including WBNG 12 
News, WICZ Fox 40, and WIVT Binghamton Homepage. 
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Postcard distributed by Broome County staff to promote the public survey 

 

b. Survey Format 

The survey was conducted online, with an opƟonal paper version available if requested. 
The survey featured a combinaƟon of mulƟple-choice, image-based, and open-ended 
quesƟons, structured in three main secƟons: 

Part 1: PercepƟons and PrioriƟes 

This secƟon encouraged parƟcipants to share their current impressions of the BGD, 
including what they value about the area and what they would like to see improved. 
Respondents were asked to idenƟfy key issues, mobility prioriƟes, types of public spaces, 
desired land uses, and overall goals for revitalizaƟon. These quesƟons highlighted 
common concerns such as blight, safety, mobility, and economic opportunity. 

Part 2: Visual Preferences 

A second set of quesƟons presented a series of images illustraƟng different aestheƟc 
opƟons for streetscapes, land use transiƟons, building facades, and gateway treatments. 
ParƟcipants selected their preferred images to help inform the character and design of 
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future development in the district. This visual preference approach allowed the project 
team to gauge public support for design elements that align with the community’s vision 
for a modern, funcƟonal, and appealing industrial corridor. 

Part 3: Demographic InformaƟon 

The final secƟon collected opƟonal demographic informaƟon, including age, gender, 
race/ethnicity, housing situaƟon, educaƟon, income, and connecƟon to the BGD area 
(e.g., resident, worker, property owner). These quesƟons were included to assess the 
diversity of the parƟcipant pool and to idenƟfy potenƟal gaps in outreach. Respondents 
were also invited to join a project mailing list for future updates. 

c. Survey Response 

A total of 123 responses were received. While the sample size was modest, the responses 
captured a broad range of insights, including recurring themes and specific concerns 
related to the district’s current condiƟons and future potenƟal. 

The survey findings provided valuable input for shaping the RevitalizaƟon Plan’s 
recommendaƟons, parƟcularly in idenƟfying priority improvements, gauging support for 
different land use and design approaches, and highlighƟng the importance of community-
focused redevelopment strategies. Public feedback from this effort underscores the need 
for revitalizaƟon that enhances safety, visual appeal, economic vitality, and inclusivity—
while retaining the area’s core industrial idenƟty. 
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3. Summary of Findings 

This secƟon presents a summary of the responses gathered from this public survey. 

Part 1: How do you see the Brandywine Growth District today? 

The first secƟon of the survey invited community members to share their current impressions of 
the area, including what they value, and what they would like to see change. These quesƟons 
encouraged personal reflecƟons on the district’s exisƟng condiƟons, helping gain community 
insights into the physical environment, perceived challenges, and untapped opportuniƟes. 

 

Q1. What words best describe the Brandywine Growth District (BGD) area today?  
Respondents were asked to choose up to 3 words or phrases. 

 

Other words used to describe the area included “secondary growth,” “urban forest,” “mixed use 
area,” “underused industrial,” “residenƟal,” “retail,” and “a place for low-income residents.”  
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Q2. What do you value most about the BGD today? 

Respondents were asked to choose up to 3 opƟons. 

 

Respondents who selected “other” highlighted several addiƟonal qualiƟes like the area’s role as 
a gateway that shapes first impressions of the city, and its significance as a place they proudly call 
home. 
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Q3: What are the top issues that should be addressed in the BGD?  

Respondents were asked to choose up to 3 opƟons. 

 

Respondents who selected “other” highlighted addiƟonal issues like crime, homelessness, 
poverty and the presence of squaƩers. 
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Q4: What kinds of mobility improvements should be prioriƟzed to make the BGD easier to get 
around?  

Respondents were asked to think about and select up to three changes that would make a 
difference for them if they were to imagine living, working, or traveling near the area.  

 

Respondents who selected “other” noted ideas including providing access to and from the 
interstate, installing a safe pedestrian crossing at the railroad tracks, addressing homelessness, 
bringing in more businesses, improving public infrastructure and services, and addressing the 
challenges of high housing costs.  
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Q5: What types of public or community spaces would you like to see in the BGD?  
Respondents were asked to select up to three things that could bring people together. 

 

Other types of public and community spaces menƟoned included creaƟng a community center 
to support low-income residents, establishing businesses that feel welcoming and safe to visitors, 
and developing public aƩracƟons that appeal to both residents and highway travelers. Some 
parƟcipants proposed building a new arena, a travel plaza, or a grocery store. AddiƟonal 
suggesƟons included cleaning up unsafe debris and trash and prioriƟzing commercial 
development.  

However, a few respondents expressed opposiƟon to adding more green spaces, noƟng the area’s 
proximity to Otsiningo Park as a reason it may not be necessary. Instead, they emphasized the 
importance of addressing pressing issues such as crime and drug acƟvity in the district. These 
parƟcipants prioriƟzed aƩracƟng businesses that would create a sense of safety and appeal to 
both residents and visitors, viewing this as a more urgent and impacƞul step toward revitalizaƟon. 
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Q6: If the BGD offered more jobs and business opportuniƟes in the future, would you consider 
working there or starƟng a business? 

 

 

Q7: If the BGD added new shops, markets, restaurants/bars, trails, or gathering spaces, would 
you want to spend more Ɵme there for shopping, recreaƟon, or community events? 

 

A comparison of the responses to QuesƟons 6 and 7 suggests that while the Brandywine Growth 
District is primarily an industrial area, there is community interest in incorporaƟng 
complementary ameniƟes that could support and enhance its overall appeal. Although relaƟvely 
few respondents expressed interest in working or starƟng a business in the district, many 
indicated they would be more likely to visit the area if it included features such as shops, markets, 
restaurants, trails, or gathering spaces. These responses, which align with preferences expressed 
in QuesƟon 5 regarding desired public or community spaces, suggest opportuniƟes to introduce 
ancillary uses that could make the district more inviƟng and accessible, while sƟll maintaining its 
core industrial character. 
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Q8: What would help the BGD become a beƩer place for jobs, businesses, and community life?  

As a prompt, respondents were asked to select up to three opƟons that would make it easier for 
business and workers to succeed in the area. 

 

AddiƟonal responses included calls for more housing, parƟcularly for seniors and low-income 
residents, along with the development of a large grocery store. Some emphasized the need to 
improve safety, reduce crime, and revitalize vacant buildings. Others advocated cleaning up the 
area, upgrading infrastructure, and incorporaƟng modern buildings designed to aƩract business 
tenants. They also suggested offering incenƟves to workers in the area as a strategy to boost local 
investment and acƟvity. 
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Q9: What kinds of industries would you like to see in the BGD that could serve the public and 
create jobs? 
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Q10: What other businesses or services would you like to see in the BGD that could serve the 
public? 
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Q11: Thinking about the BGD’s future, what should the top prioriƟes for investment and 
improvements be?  
Respondents were asked to choose up to 3 opƟons. 

 

A notable observaƟon is that, despite uncertainty around personally working in the Brandywine 
Growth District or starƟng up a business, reflected by 37% of respondents selecƟng “maybe” in 
QuesƟon 6, the majority sƟll idenƟfied job creaƟon and workforce development as top prioriƟes 
for the district’s future. This suggests that while individuals may be hesitant about working or 
starƟng a business in the area, invesƟng in employment opportuniƟes and workforce 
infrastructure could shiŌ percepƟons and encourage greater economic engagement in the BGD 
over Ɵme.  

Other responses emphasized the importance of prioriƟzing light manufacturing and improving 
the overall socioeconomic condiƟons of the area, including the need for supermarkets and 
restaurants to beƩer serve Northside residents, and ensuring that redevelopment efforts 
accommodate the needs of low-income households. 
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Q12: What concerns or trade-offs should we be careful about as the area redevelops? 
Respondents were asked to choose up to 3 opƟons. 

 

A few addiƟonal concerns and cauƟons were raised by respondents regarding potenƟal trade-offs 
as the Brandywine Growth District redevelops. Some voiced strong opposiƟon to further 
industrial development, while others emphasized the need to prioriƟze safety. Concerns were 
also expressed about offering tax breaks, with a preference for allowing private businesses to lead 
redevelopment efforts without public incenƟves. Respondents warned against short-sighted or 
minimal redevelopment projects that fail to fully realize the area’s potenƟal, stressing the 
importance of thinking big. Another respondent opposed adding market-rate housing. 
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Q13. In one sentence, how would you describe your vision for the BGD in 10 years? (opƟonal) 
Feel free to dream a liƩle — what would you love to see here a decade from now? What kind 
of place would you want to live near, work in, or visit? 

Respondents shared a desire for the BGD to be redeveloped in a way that is visually appealing, 
economically producƟve, and reflecƟve of its strategic locaƟon. A common theme was support 
for industrial or business-focused redevelopment that generates jobs and tax revenue. Many 
responses urged the city to maintain the district’s industrial character rather than shiŌ toward 
recreaƟonal or residenƟal uses. There was widespread concern about the area's current 
appearance (described as uninviƟng or blighted), and a shared interest in seeing it become a 
cleaner, safer, and more welcoming part of the city. 

Recurring comments emphasized the importance of safety, both in terms of physical 
infrastructure and overall environment. Walkability and pedestrian access were menƟoned 
frequently, though oŌen with the caveat that traffic and road condiƟons must be addressed for 
these features to be viable. Visual design also came up oŌen, with mulƟple respondents 
advocaƟng for a modern, clean, and funcƟonal aestheƟc, disƟnct from downtown’s older or more 
tradiƟonal style. 

Many expressed a desire for accountability in redevelopment, parƟcularly regarding property 
maintenance, developer responsibiliƟes, and the use of public incenƟves. There was consistent 
skepƟcism around PILOT agreements and public subsidies, with repeated calls to ensure that any 
investment benefits the community over the long term. While a few respondents shared specific 
visions or suggesƟons, the strongest shared message was that the redevelopment should be bold, 
well-planned, and focused on restoring the BGD as a visible, high-value asset for the city and 
region. 
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Option A: Wide road with sidewalks and green buƯers Option B: Two-way street with bike lanes and trees buƯers 

Option C: Shared Street with pedestrian-friendly 
design and street furniture buƯers Option D: Shared Street with pedestrian-friendly 

design and street furniture buƯers 

Part 2: Help us understand what you’d like to see in the look and feel of the BGD 

The second secƟon of the survey invited community members to share their visual preferences 
related to land use buffers, building appearance, and gateway treatments. Each quesƟon 
presented 4-5 images or groups of images, each represenƟng a different aestheƟc character.  
These quesƟons will help the project team idenƟfy appropriate precedents for the built 
environment and help inspire the community to envision what the BGD could look like in the 
future. 

Q14: Which street design feels most appropriate for the BGD Corridor? 

ParƟcipants were asked to imagine walking, biking, or driving in the BGD and select one photo 
that feels best to them. Below are the images respondents selected from. 
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Q15: What kind of edge or boundary between industrial and non-industrial areas do you think 
works best?  
ParƟcipants were asked to select one opƟon that creates the most comfortable transiƟon 
between industrial and non-industrial uses. Below are the images respondents selected from. 
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Q16: Which type of building façade is most appealing to you?  

Below are the images respondents selected from. 

 

 

 

 

 

 

 

 

 

 

 

 

Option A: Brick warehouse with large windows Option B: Modern industrial with clean lines and metal finishes 

Option C: Mixed-material Option D: Industrial building with green walls or 
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Q17: How should the BGD welcome people at its gateways and key sites?  

ParƟcipants were asked to select one grouping of images that feels most inviƟng and appropriate 
for the area. 
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Q18. Is there anything else you’d like to share about the future of the BGD? (opƟonal) Any 
ideas, needs, desires, or concerns we didn’t cover? Feel free to share! 

Many respondents emphasized the need for the Brandywine Growth District (BGD) to be 
redeveloped in a way that is visually appealing, safe, and economically producƟve. A recurring 
theme was the importance of maintaining the area’s industrial idenƟty while also improving its 
appearance and infrastructure to aƩract investment and support long-term growth. There was 
strong interest in seeing the site become a center for business, with suggesƟons including 
incubators, research faciliƟes, and space for light manufacturing or logisƟcs. Several emphasized 
that redevelopment should promote job creaƟon and economic sustainability, rather than focus 
on parks, trails, or housing. 

Visual character and design were menƟoned repeatedly, with preferences for a modern, clean, 
and funcƟonal look, oŌen contrasted with the more historic or mural-heavy aestheƟc of 
downtown. Some respondents stressed the need for safety and walkability, but only in ways 
compaƟble with the site's industrial nature and high traffic volume. Others pointed to the area’s 
visibility from major highways and its potenƟal as a gateway to Binghamton, urging decision-
makers to prioriƟze quality and impact in the redevelopment effort. 

There was also a shared concern about accountability, both for property owners and developers. 
MulƟple comments urged the city to avoid tax incenƟves like PILOTs unless there are firm 
guarantees of long-term benefit. A few respondents emphasized the importance of flexibility in 
design to allow the area to adapt over Ɵme, while others expressed skepƟcism based on past 
failed or mismanaged projects. Lastly, several respondents expressed a desire for beƩer access to 
basic services in the surrounding area such as grocery stores, healthcare, and transit highlighƟng 
the importance of making the district responsive to the needs of nearby residents while sƟll 
serving as a broader economic asset. 
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Part 3: Before you go: A liƩle about you 

The "Before you go: A liƩle about you" secƟon included opƟonal quesƟons aimed at gathering 
basic demographic informaƟon from parƟcipants. This data helps the project team beƩer 
understand who is engaging with the planning process in terms of age, neighborhood, 
relaƟonship to the Brandywine Growth District, and other relevant details. By collecƟng this 
informaƟon, the team can ensure that a diverse range of voices is represented and can idenƟfy 
any gaps in outreach or engagement as the project moves forward. 

 

19. If you’d like to stay informed about the BGD or receive updates on future events, please 
provide your email address below. (opƟonal) 

A mailing list was created from the responses to this quesƟon and shared with the County to 
provide interested respondents with project updates and informaƟon about future events. 

 

Q20: What is your age group? (opƟonal) 

 

 

  

0%

2%

15%

21%

17%

23%

12%

7%

2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Under 18

18-24

25-34

35-44

45-54

55-64

65-74

75 or older

Prefer not to answer



 

22 
 Public Survey Summary Report 

Q21: What is your gender? (opƟonal) 

 

 

Q22: What is your race or ethnicity? (opƟonal) 
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Q23: Do you live or work within walking distance of the BGD area? (opƟonal)  
ParƟcipants were asked to select how they are connected to the BGD with the help of a reference 
map that showed a walking distance boundary around the study area. 

 

Other respondents regularly travelled through the BGD, or owned rental properƟes nearby, 
outside the walking distance. 

 

Q24: How long have you lived or worked in or near the BGD area? (opƟonal) 
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Q25: How oŌen have you visited the BGD area in the past 12 months? (opƟonal) 

 

 

Q26: What is your housing situaƟon? (opƟonal) 
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Q27: What is your approximate annual household income? (opƟonal) 

 

 

Q28: What is your highest level of educaƟon? (opƟonal) 
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4. Conclusion 

The results of the public survey offer a snapshot of how residents, workers, and stakeholders 
currently perceive the area and what they hope to see in the future. Overall, respondents 
characterized the district as neglected, blighted, and underuƟlized, yet recognized its potenƟal 
due to its central locaƟon, access to major transportaƟon routes, and capacity for large-scale 
development. 

Key concerns raised include the prevalence of vacant or abandoned properƟes, environmental 
contaminaƟon, and outdated buildings that negaƟvely impact the area’s appearance. ParƟcipants 
prioriƟzed improvements in mobility and public safety, calling for beƩer landscaping and upkeep, 
safer sidewalks and crossings, upgraded street lighƟng, and enhanced streetscapes. While many 
respondents supported the creaƟon of new public spaces such as markets, community event 
areas, and small parks, others quesƟoned the need for green space given the proximity to exisƟng 
parks. 

Importantly, while only a porƟon of respondents currently see themselves working or starƟng 
businesses in the BGD, many expressed a willingness to visit for shopping, dining, and recreaƟon 
if the right ameniƟes are introduced. These include restaurants, bars, local markets, retail shops, 
and other gathering places that would acƟvate the district and draw a steady flow of visitors. 

To support revitalizaƟon, respondents pointed to the need for improved community appeal, 
stronger transportaƟon access, and financial incenƟves such as grants and loans. The most 
desired industries included local food producƟon, technology and innovaƟon businesses, and 
light manufacturing, alongside recreaƟon and retail spaces that support community life. 

When envisioning the future character of the BGD, parƟcipants emphasized job creaƟon, 
environmental clean-up, and space for entrepreneurship and innovaƟon as top prioriƟes. 
AestheƟcally, they imagined a pedestrian-friendly district with shared streets, green buffers 
between industrial and non-industrial zones, and building facades featuring bricks and large 
windows. A prominent gateway with bold leƩering was the preferred visual idenƟfier for the 
district. 

This feedback reflects a strong and thoughƞul vision for the Brandywine Growth District, one that 
balances economic opportunity, community idenƟty, and high-quality design to create a more 
vibrant, inclusive, and connected part of Binghamton. 


